N2
/N
ouzhen

1
I\

\
/

~ PUZHEN

Strength and Experience

Spring 2025



Industry Leader
with Over 20 Years
of Deep Cultivation

Since its founding in 1995, Puzhen has remained focused on the
R&D and manufacturing of health and home products—
particularly establishing itself as the global leader in aromatherapy
diffusers.

With over 20 years of experience, Puzhen has accumulated a wealth
of knowledge, mastered core technologies, and holds numerous

patents, continuously driving innovation in the industry.

« Annual Exports: Peaked at over 3 million units per year and
exceeded 6 million in 2020.

» Market Share: Once held 60% of China’s aromatherapy diffuser
export volume, with products sold globally across Europe, the U.S,,

Japan, and other major markets.
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Leading Industry Trends

Puzhen has always centered its growth on technological innovation, launching
numerous industry-first products that solidified its leadership in the diffuser

sector.

Ultrasonic Diffuser: The world’s first Lotus Ultrasonic Diffuser seamlessly
merged ultrasonic technology with aromatherapy atomization. Blending

advanced technology with both modern and classical aesthetics, it opened a new

chapter in the global diffuser market. == == A
Micropore Technology: Precisely controls fragrance concentration, ensures even L= | |
diffusion, operates silently, and is energy-efficient—offering an ultimate user “ '

experience. \

Single-Pump Technology: Holds multiple technical patents; simple structure,

easy maintenance, and widely used in diverse market applications.
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Five Senses Culture:
A New Global Lifestyle Paradigm

.

Since pioneering the Five Senses Healing Framework in 2000, Puzhen has integra

elevate the body, mind, and spirit—advocating a return to simple purity.

By 2003, it launched the world’s first patented diffuser.

With “Five Senses” as the brand philosophy, Puzhen is not only a messenger of se also a standard-

setter for the industry.
e 25 years of continuous innovation
e Imprinting “Five-Senses Integration” into every aromatic breath
e Holder of the world’s only official Five-Sense® trademark
e Redefining the golden standard of sensory healing
e Home to the world’s first diffuser designed for Five-Sense healing

e A pioneer of humanity’s fifth-dimensional sensory experience
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Our Trademark Five-Sense® Diffusers

Awaken your five senses,discover simple purity J

‘ Aromatherapy to uplift the mind Smell

Q Soft music calms the heart Hearing

Gentle light soothes the soul Sight

Touch natural materials to control your experience Touch

®oe ®

Taste a moment of tranquility in your life Taste



iy

N

2N

pouzhen
Trademark Five-Sense® Diffusers

Puzhen has trademarks in seven major countries
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Silhouette

Scenario

From Concept to Product
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From Concept to Product
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Professional Service
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Puzhen provides comprehensive services including:
e Design
e Product development
e Molding
e Injection molding
e FElectronic assembly

e Quality testing
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Handles strategic planning and market expansion, radiating across global markets
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500 employees
Over 160,000 sq ft
Annual output: over 5 million units

In-house mold and silk screen printing workshops

Certified with ISO9001 and 1SO14001

...’.'...._




Quality and reputation, win the trust of the market

Puzhen insists on high standards, winning customer trust globally through premium products and sincere service.

® Defect Rate: Only 0.3% — stable quality control ensures every unit meets top standards

* Customer Sati ion er 80% of revenue comes from large distributors in the U.S. and
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The company's primary customers are distributors in the

U.S. and Europe.

Over 80% of the company’s revenue comes from major
distribution channels specializing in essential oils and

health supplements. The remaining 20% is generated

through partnerships with luxury hotels (SPA services),

home care products, and online wholesale channels.

We follow a diversification strategy and plan to
introduce new products to new markets. Our goal is to
develop a standalone retail brand, covering both offline

and online sales.

m USA 41% South America 13% EU 14% APAC 8% OTHER 24%
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Global Reach, Trusted by Top Clients

With global deployment and quality service, Puzhen has earned the trust of many top international clients.

m USA m South America EU APAC = OTHER




Key Competitors and
Market Share

Main diffuser suppliers include Parlex, JXT, Dr. Wong,
Loxim, Seasons, and Nature’s Origin. However, they lack real
innovation and fail to solve consumer pain points. Their

market share remains limited.

Puzhen - 30%

Other Small Vendors - 20%

Market Share

Parlex - 20%

Loxim, Seasons,
Nature's Origin - 20%

DrWong - 5%

IXT - 5%
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Market Advantages of Puzhen Products

Often imitated, never surpassed
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As an industry first, the pump diffuser holds multiple patents.

Puzhen’s High-quality
professionalism standards
and reliability have v
secured its leading
market position.

\
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Key Business Partnerships

PRANAROM

And more...



The Leader in Aromatherapy Diffusers

Leveraging doTERRA’s global influence, Puzhen provides high-quality, beautifully designed diffusers that meet Chinese consumers’
demand for premium wellness products.

This powerful partnership creates a win-win scenario, setting the trend in China's essential oil market.
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The Leader in Aromatherapy Diffusers

Harnessing Young Living's global brand authority, we deliver premium-quality, aesthetically crafted essential oil diffusers tailored to meet Chinese
consumers' demand for high-end wellness solutions.

This strategic alliance creates a mutually empowering partnership, positioning us at the forefront of the global essential oils market."

N y
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Independent Brand Launch:

A New Journey Begins

Building on 20+ years of expertise, Puzhen officially launches its own brand to offer smarter, higher-

end wellness home products globally.

e Diversified Strategy: Expand into new markets—especially the APAC region—and push for

global brand expansion
Retail Business: Create a standalone retail system (online + offline) to meet the demand for high-

quality living
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Why Choose Puzhen?
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With strong technical strength, global presence, g commitment to quality, Puzhen is poised to become
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_ Imost‘%ruste nd for gIObal consumers.

he health-focused home living sector.
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Moving forward, we will continue t drive innovation while upholding uncompromising quality standards, bringing smarter, healthier

lifestyle solutions to global consumers. %
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Awaken your five senses
Discover simple purity.




